
Learning Beyond CPe: 
5 Easy Ways to Make Your CPE Time Pay Off

“Don’t waste your CPE time and 
money.”

LEssOn 1
This may seem like a given, but…Don’t waste your CPE 
time and money! Only take courses that will actually teach 
what you really need to know. 

Read the course description in advance of purchasing and 
make sure that it includes skills and concepts you need to 
master and objectives that are important for your personal 
and/or professional development. 

Stop worrying about just getting the hours and start 
paying attention to how you are gaining skills that will 
benefit you or your clients.

“Lessons learned through your 
mistakes are like super glue, you 
never forget them.”

LEssOn 2
The new word in learning is “sticky”. You want to look for 
learning opportunities that teach concepts that stick with 
you and the best way for that to happen is through active 
participation. 

Learning by doing is the best way to understand, 
remember, and gain mastery over concepts and skills. 
Look for live and online courses with exercises, case 
studies, scenarios and simulations where you can practice 
what you learn. 

It’s even better if the environment let’s you fail once in a 
while and learn from your mistakes in a safe environment 
that won’t harm clients or damage your reputation. 
Lessons learned through your mistakes are like super glue, 
you never forget them.

LEssOn 3
Constantly disappointed that courses and classes don’t 
meet your expectations? Maybe you’ve forgotten how to 
learn. Approach each learning activity as a scavenger hunt 
and look for nuggets of knowledge that you can apply to 
your daily life. Throughout the course, be asking yourself:

•	 How can I use this?
•	 How will this information change the way I work?
•	 Should I convert/print this out as a quick reference 

sheet?
•	 Where can I file this for quick and easy access?
•	 Who else can I share this information with?

Approach new concepts that you learn in courses as if you 
were learning a new language – if you don’t use it, you’ll 
lose it. So look for opportunities to apply what you’ve 
learned as soon as possible after learning it and as often 
as possible. Write some key terms from the course and 
tack them up on your wall as a reminder.

INTRODUCTION

These days it is difficult to know if technology has made our lives better or just more complex. One thing for sure is that it 
certainly has presented us with a lot more choices than ever before and that includes choices for training. 

Sometimes in our daily rush we don’t always choose our courses wisely and then we are left resentful and no wiser than 
before. After several years developing training and weathering different media fads and content trends, a few constant 
truths have emerged. 

These “five easy ways” are intended to not only help you spend your training time and money wisely, but also to satisfy 
the learning hunger that is gnawing within.
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The Tax & Accounting business of Thomson 
Reuters provides a full range of CPE and training 
solutions for tax, accounting, auditing, and 
financial planning professionals, including 
instructor-led, self-study, online, and in-house 
customized training. 

Our respected brands include Checkpoint 
Learning, Gear Up, MicroMash, PASS Online, 
PPC, AuditWatch, Reqwired, RIA and Quickfinder. 
Call 800.231.1860 or visit us online at 
cl.thomsonreuters.com for further information. 

About Thomson Reuters
Thomson Reuters is the world’s leading source 
of intelligent information for businesses and 
professionals. We combine industry expertise with 
innovative technology to deliver critical information 
to leading decision makers in the financial, legal, 
tax and accounting, healthcare and science and 
media markets, powered by the world’s most 
trusted news organization. 

With headquarters in New York and major 
operations in London and Eagan, Minnesota, 
Thomson Reuters employs more than 55,000 
people and operates in over 100 countries. 
Thomson Reuters shares are listed on the Toronto 
and New York Stock Exchanges (symbol: TRI). 

For more information, go to  
www.thomsonreuters.com.

LEssOn 4
It’s often not how much you know, it’s how fast you can find 
the information. This has never been more true than today. 
Imagine how powerful your learning can be if you connect 
it to the resources of your organization’s knowledge 
management system. 

Depending on the tools at your disposal you may be able to 
enrich your knowledge with:

•	 Information stored in proprietary databases and 
reference ware, libraries full of courses and recorded 
internal webinars;

•	 Copies of workpapers, proposals , reports, letters and 
presentations;

•	 Sample glossaries for specific terms;
•	 Background on policies and links to important websites

Take some time to talk to colleagues who make have 
knowledge about existing resources and see what 
is available for you to leverage. It could bring added 
dimension to your work product. 

Be sure to check with the policies of your organization first 
to see what information you have permission to access to 
before you go digging.

“approach each learning activity  
as a scavenger hunt.”

LEssOn 5
When was the last time you stepped into your client’s 
shoes and really looked at situations from their 
perspective? 

You might want to add a bit of industry training to your 
diet of technical courses and learn about the issues and 
trends that are keeping your client’s CEO up late at night. 
Research the company or go online and get the company’s 
annual report to learn more about their conditions, 
concerns, history and opportunities. 

Talk to colleagues who have worked with this client or 
industry. Next time you’re at the client site, take a minute 
to talk to the people about their business, build some 
relationships based on your understanding of their needs. 
They’ll be impressed that you did your homework.

 ‑ Kathryn Hallenstein, director of instructional design  
for Checkpoint Learning
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